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Social Media Marketing (SMM) has matured over the last decade to
become an integral part of the marketing mix for both large and small
businesses. It can have a significant and measurable impact on your
bottom line and, when done well, can be a powerful marketing tool.
Whether you are trying to reach a local audience or launching a brand
nationwide, social media marketing should be considered as part of your
marketing activity.
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Enhanced Brand Awareness

One of the most significant benefits of SMM is the ability to increase brand
awareness. With billions of users worldwide, platforms like Facebook,
Instagram, Twitter, and LinkedIln provide businesses with the opportunity to
reach large audiences. By consistently posting engaging content, companies
can ensure that more people are exposed to their brand, ultimately leading
to:

Increased visibility and recognition
Greater brand recall

A wider audience reach

Ultimately more sales
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Cost Effective Marketing

Compared to traditional marketing methods, SMM is incredibly cost-effective.
Creating an account and posting content is usually free, and is referred to as
organic content. Even paid advertising offered by these platforms is generally
more affordable than traditional advertising channels. This affordability allows
business to:

Allocate resources more efficiently

Achieve a higher return on investment (ROI)
Experiment with different strategies without significant financial risk

Improved Customer Engagement

Social media platforms provide a unique opportunity for businesses to interact
directly with their customers. This two-way communication channel fosters a
sense of community and allows companies to:

Receive instant feedback from customers

Address customer enquiries and concerns promptly

Build stronger relationships with their audience

Gain that all important social proof (via testimonials and customer stories)
Increase sales
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Targeted Advertising

Social media platforms offer advanced targeting options that enable
businesses to reach specific demographics, interests and behaviours. This

targeted approach ensures that marketing efforts are focused on the most
relevant audience, leaving to:

Higher conversion rates
More efficient use of marketing/advertising budgets
Personalised marketing messages that resonate with potential customers

Increased Website Traffic &
Search Engine Optimisation (SEO)

Social media marketing can also drive more traffic to a company’s website.
By sharing links to blog posts, product pages, and other content, businesses
can encourage users to visit their site. Additionally, a strong social media
presence can boost search engine rankings, thanks to:

Increased inbound links

Improved social signals, which are considered by search engines
Enhanced online authority and credibility
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Competitive Advantage

Incorporating SMM into a business strategy can provide a competitive edge.
Companies that actively engage with social media are often perceived as more
progressive, accessible and in tune with their audience. By staying ahead of
trends and competitors businesses can:

Differentiate themselves from competitors
Capture market share in their industry
Stay relevant in an ever-changing digital landscape
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One of the biggest misconceptions about SMM is that it's just about selling. In
reality, social media is about building relationships, engaging with your
audience and creating a brand awareness, NOT just pushing your products!

Marketing = Awareness & Engagement.
It's about story telling, building trust and making your brand memorable.

They might not buy that day, or the next, or even a month later. But they will
keep you in mind for the day they do! It's sometimes a long game.

Sales happen when the trust is already built. Social media can help guide
potential customers to a purchase, but it's not a direct sales tool.

Instead of focusing only on selling, use social media to educate, entertain and
connect. Sales will follow naturally.
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SMM offers a wealth of benefits that can significantly impact on a business’s
success. From enhancing brand awareness and customer engagement to
providing cost-effect marketing solutions and targeted advertising, the
potential advantages are vast. By implementing a well-structed social media
strategy, businesses can harness the power of these platforms to achieve their
marketing goals and drive growth.
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Imagine getting back hours each week. Picture your online engagement
soaring, and your business becoming widely known. That's the real power of a
dedicated Social Media Manager. A professional handling your online
presence, creating content and connecting with your audience. Hiring a Social
Media Manager is an investment that can really boost your brand, bringing
more visibility, more customers and most importantly ...growth.

And why me specifically? | am an experienced Marketing Professional and
Social Media Manager with a diverse background in both large and small
businesses. My journey has equipped me with a wealth of knowledge and
skills that | am excited to bring to a wider range of clients.

Throughout my career, | have embraced various Sales and joint Sales &
Marketing roles, honing my ability to bridge the gap between sales needs and
swiftly delivering marketing responses. In large organisations, | have
witnhessed how frustrating delays can be for sales teams. My goal is always to
alleviate that frustration.
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Time Savings & Increased Efficiency
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Having a Social Media Manager is like getting a personal assistant for your
brand online, without the employee costs (NI, Holiday Pay, etc). | will handle the
nitty-gritty of social media, so you don't have to, allowing you to focus on
what you do best.

SMM takes a lot of time. Having a professional to create your posts, schedule
them, talk to your online community, and check all the data will free up your
schedule considerably. Many small business owners say they spend hours each
week trying to keep up with social media and can often lose focus.

Time is valuable. What is your time worth per hour? Think about this when
deciding if the cost is worth it. Outsourcing could free you up to earn more!

Streamlined Content Creation
and Scheduling

Content is key!

A good social media plan keeps your feeds fresh and engaging. Your Social
Media Manager will have purchased specialised software to create and
schedule your content. This keeps posts going out regularly. A consistent
schedule keeps your audience hooked and wanting more.
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Efficient Communication
Management

Responding to people promptly matters. It shows you care. A Social Media
Manager can also handle all the comments, questions and direct messages
quickly.

Fast replies make customers content, and shows you value them. Of course,
they also know how to handle not-so-nice feedback. This is a huge weight off
your shoulders.

Expertise & Strategic Planning

Social media isn't just posting pictures! It needs know-how and a solid plan. A
Social Media Manager brings many skills to the table

Social media is changing constantly, and it's hard to keep up! Your Social Media
Manager knows the ins and outs of each platform.

Hiring will give you indepth knowledge of social media platforms,
along with all the things detailed on the next page.
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T —— Strategic Development &
R— Implementation

A plan is key! You need to define your social media strategy. A Social Media
Manager builds that plan. They research your audience, set goals, plan
content, and check out what rivals do. They make sure they are working with
your overall business goals.
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Numbers matter! Tracking your social media activity is crucial. Social Media
Managers use tools to check how your posts are doing. They measure things
such as likes, shares, click through rates, website visits and ultimately sales
made. This data is constantly used to tweak the plan, making sure you get the
best results.

/’ Increased Brand Visibility
Y8 & Reach

Your Social Media Manager will help more people see your business/brand.
They will use a variety of posts to achieve this - educational, fun, industry
knowledge or product based. This grows your reach, and ultimately exposes
you to a new audience of potential customers.
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Improved Interaction

It's not enough just to be seen. You need people to interact with you in order
to increase your reach and play the algorithm game. Your Social Media
Manager makes content that folks want to engage with. They create polls,
launch competitions and ask questions. They will humanise your business,
possibly with ‘meet the team’ or behind the scenes posts. And they will share
testimonials from many sources to create desirable ‘social proof'.

Consistent Brand Messaging
& Tone (Voice)

Consistency is key! A Social Media Manager makes sure your brand sounds
and looks the same everywhere. They create brand guidelines and stick to
them. This makes your brand recognisable and trustworthy. The content wiill
also be in the same tone or voice, making it recognisable.

™ COMMON Mistakes that your Social Media
@ '\“%m? Manager will avoid!

Your Social Media Manager knows:
Firstly, to ‘hook’ the audience. People scroll FAST! You have 3 seconds to

grab their attention. If your first line doesn’t grab them, they are gone!
knows the tricks to do this!
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Secondly, to ditch the ‘sales pitch’. People don’t like ‘salesy’ posts. They
connect with stories, facts, fun. Another trick that will use is to give your
audience a solution to a problem they didn’t realise they had, even in a
subliminal way!

Thirdly, knows engagement isn’t optional. Social Media is often a two-
way street. Too many posts are one-way. Imagine every post is a networking
event!

Finally, knows how important it is to respond to the requirements of
your sales team. Having worked as a Sales & Marketing Manager over many
years, | know sometimes it needs an unscheduled, immediate post. Flexibility is
important.

CONCLUSION

To sum it up, hiring as your Social Media Manager gives you more
time, more expertise, better brand awareness, and more leads. Hiring a
Social Media Manager is a smart way to grow your business. So, why not
consider bringing on board to unlock your business's full potential?

Contact Sonja on 07476 511431
or email info@ShineSocialMediaMarketing.co.uk
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